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Four new sites opened in H1 2024 vs two in H1 2023, on 

track to open 10-12 this year

Continued investment in Tech & Data to deliver the Next 

Chapter initiatives

Maintenance capex 4% of revenue in H1 2024 as we 

continue to invest in existing sites
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Note:

• Promotion days = number of days in H1 24 vs H1 23 where we ran a main channel promotion of each type

• Month 1 Discount = % discount versus total month 1 headline rate and joining fee at the end of H1-24, 
based on average site, discount and product mix
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More Likely to Visit Website

Offers Great Value For Money

More Likely to Join
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Orpington 

Greater London
Manchester Oxford Rd

Urban Residential

Welwyn Garden City

Urban Residential

Euston

Greater London

0%

Weeks

Plaistow 

Greater London

Dudley

Urban Residential

London East Ham – Open 10 Sep
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